Appendix-III

Some of the questions asked to the tea growers and other stakeholders

Note: This list of questions is indicative of a larger pool of questions used during the field visits.  Not all questions were asked to all growers/ respondents, which was decided based on the region, the type of grower/ respondent, and his/her responsiveness. Besides, the interviews were driven by several probing questions that were intuitive and intended to explore as much as possible to know about a particular matter from the respondent.
Questions to all the organic tea growers
1. When and why did you take to tea cultivation?
2. What encouraged you to adopt organic cultivation of tea?
3. What sustainability certifications (organic and others) have you implemented? 
4. Do you think organic certification can benefit small-scale tea growers?
5. What challenges have you faced so far concerning organic certification?
6. What kind of arrangements exists in this area for the supply of leaves to the processing units?
7. How is adoption of organic cultivation going to change the way you produce tea? 
8. Is there any factory/ processing facility for organic tea leaves separately? 
9. What quantity of green leaves from your plantations do you supply to such units? Why?
10. Do you process tea? If yes, could you elaborate on the idea of processing tea? If not, why?
Additional questions asked to the growers who process and sell tea
11. Please provide all details of the organic tea varieties you have produced so far and its distribution and marketing aspects.
12. How does processing tea benefit the small-scale growers? 
13. Where and how did you learn to process tea? What motivated you to do so?
14. Do you buy tea leaves from others for processing? If yes, how does it benefit you and the suppliers?
15. Do you sell tea directly to the consumers? How do you do so and how do you think it has affected your business?
16. How do the consumers perceive your products? 
17. What challenges and opportunities do you see in developing the local market for organic tea products?
18. Describe the relationships you have with the buyers? (Who decides what to produce, how much to produce, and the purchase amount?)
19. Have you received any support from the government, regulatory bodies, local authorities, or NGOs to grow your business?
20. How do you see the future of home-based processing of organic tea in your locality?
21. Do you interact with other organic tea producers? How and for what purpose?

Additional questions asked to the pioneer organic tea producers
22. When and how did the idea of organic cultivation got introduced in the region?
23. How do you see the future of organic tea production by small-scale growers of the region? 
24. What challenges do you see for the emerging new tea production system as a whole? 
25. Has there been any collective effort or community based initiatives so far? 
Specific questions asked to a few growers during the COVID-19 lockdown
26. How has the pandemic affected the small-scale tea growers/producers?
27. How are you coping with the situation?
28. Do you still process tea? If yes, are you able to sell it?
29. Do you think you can revive your business once the restrictions are over? Why and how?
Questions to local retailers/ shopkeepers in towns and cities
30. Do you keep organic tea made by the small-scale growers for selling? If no, why?
31. Since when did you start selling organic tea made by the small-scale tea growers? Why did you choose to sell such tea products?
32. How has been the response of your customers so far? 
33. What challenges do you face for pushing organic tea made by small-scale growers?
Questions to consumers who were randomly selected in different locations
34. Do you consume organic tea? If yes, where do you buy it from and of which brand/ company?
35. Have you heard about organic tea produced by small-scale tea growers? If yes, when and how?
36. Why or why not would you purchase tea made by small-scale growers? 
37. What differences have you noticed in tea made by small-scale growers when compared to the one made in the factories? (A small experiment was conducted with a few households/ individuals who already consume organic tea products available in the market. The field investigator or the first author offered them to taste tea made by small-scale growers, and thereafter, sought feedback for the products with certain probing questions)
Questions to NGOs/ officials/ individuals closely associated with the organic tea growers
38. Since when and how is your organization associated with the small-scale tea cultivation sector?
39. What kind of challenges have you faced so far in your aim to benefit the small-scale tea growers?
40. How do you see the emerging model of tea production and marketing by the small-scale growers?
41. What are the strengths and opportunities for such a model?
42. What initiatives or measures do you think would help to promote the new model of tea production and marketing?
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