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Nudging – Questionnaire 
Sociodemographics - Part 1

Q1 What country do you currently live in?
USA (1)
Germany (2)
Denmark (3)
South Korea (4)
Mexico (5)
Belgium (6)

Q2 In which region do you currently live in?
Rural
Urban

Q3 What is your gender?
Male (1)
Female (2)

Q4 What is your age?
______ Years 

Q6 What is the highest level of school you have completed or the highest degree you have received? 
3rd Grade or less (1)
Associate Degree (2)
College Degree (such as B.A., B.S.) (3)
Completed some college, but no degree (4)
Completed some graduate, but no degree (5)
Completed some high school (6)
Doctoral degree (7)
High school graduate (8)
Master’s degree (9)
Middle School - Grades 4 - 8 (10)
Other post high school vocational training (11)
None of the above (12)

Q7 How many years did you attend school and/or university?
______ Years 


1


Nudges 1-15

Q8 Do you approve or disapprove of the following hypothetical policy? The federal government requires calorie labels at chain restaurants (such as McDonald's and Burger King). 
Approve (1)
Disapprove (2)

Q9 Do you approve or disapprove of the following hypothetical policy? The federal government requires a "traffic lights" system for food, by which healthy foods would be sold with a small green label, unhealthy foods with a small red label, and foods that are neither especially healthy nor especially unhealthy with a small yellow label. 
Approve (1)
Disapprove (2)

Q10 Do you approve or disapprove of the following hypothetical policy? The federal government encourages (without requiring) electricity providers to adopt a system in which consumers would be automatically enrolled in a "green" (environmentally friendly) energy supplier, but could opt out if they wished.
Approve (1)
Disapprove (2)

Q11 Do you approve or disapprove of the following hypothetical policy? A state law requiring people to say, when they obtain their drivers' license, whether they want to be organ donors. 
Approve (1)
Disapprove (2)

Q12 Do you approve or disapprove of the following hypothetical policy? A state law requires all large grocery stores to place their most healthy foods in a prominent, visible location. 
Approve (1)
Disapprove (2)

Q13 Do you approve or disapprove of the following hypothetical policy? To reduce deaths and injuries associated with distracted driving, the national government adopts a public education campaign, consisting of vivid and sometimes graphic stories and images, designed to discourage people from texting, emailing, or talking on their cellphones while driving. 
Approve (1)
Disapprove (2)




Q14 Do you approve or disapprove of the following hypothetical policy? To reduce childhood obesity, the national government adopts a public education campaign, consisting of information that parents can use to make healthier choices for their children. 
Approve (1)
Disapprove (2)

Q15 This is an attention filter. Please click “Disapprove” to go on with the survey.
Approve (1)
Disapprove (2)


Q16 Do you approve or disapprove of the following hypothetical policy? The federal government requires movie theaters to provide subliminal advertisements (that is, advertisements that go by so quickly that people are not consciously aware of them) designed to discourage people from smoking and overeating.
Approve (1)
Disapprove (2)

Q17 Do you approve or disapprove of the following hypothetical policy? The federal government requires airlines to charge people, with their airline tickets, a specific amount to offset their carbon emissions (about 10€ per ticket); under the program, people can opt out of the payment if they explicitly say that they do not want to pay it. 
Approve (1)
Disapprove (2)

Q18 Do you approve or disapprove of the following hypothetical policy? The federal government requires labels on products that have unusually high levels of salt, as in, "This product has been found to contain unusually high levels of salt, which may be harmful to your health."
Approve (1)
Disapprove (2)

Q19 Do you approve or disapprove of the following hypothetical policy? The federal government assumes, on tax returns, that people want to donate 50€ to the Red Cross (or to another good cause) subject to opt out if people explicitly say that they do not want to make that donation.
Approve (1)
Disapprove (2)

Q20 Do you approve or disapprove of the following hypothetical policy? The federal government requires movie theaters to run public education messages designed to discourage people from smoking and overeating.
Approve (1)
Disapprove (2)

Q21 Do you approve or disapprove of the following hypothetical policy? The federal government requires large electricity providers to adopt a system in which consumers would be automatically enrolled in a "green" (environmentally friendly) energy supplier, but could opt out if they wished.
Approve (1)
Disapprove (2)



Q22 Do you approve or disapprove of the following hypothetical policy? To halt the rising obesity problem, the federal government requires large supermarket chains to keep cashier areas free of sweets.
Approve (1)
Disapprove (2)

Q23 Do you approve or disapprove of the following hypothetical policy? For reasons of public health and climate protection, the federal government requires canteens in public institutions (schools, public administrations and similar) to have one meat-free day per week.
Approve (1)
Disapprove (2)




Sociodemographics - Part 2

Q24 What size is the city you live in?
Up to 5,000 inhabitants (1)
More than 5,000 up to 10,000 inhabitants (2)
More than 10,000 up to 100,000  inhabitants (3)
More than 100,000 up to 500,000 inhabitants (4)
More than 500,000 up to 1,000,000 inhabitants (5)
More than 1,000,000 inhabitants (6)

Q25 What is your relationship status?
Married/ civil relationship (1)
Long term relationship (2)
Single (3)
Divorced (4)
Widowed (5)
Other (6)

Q26 How many children do you have?
______ Number of children 

Q27 What is your total monthly household income in Euros, before taxes? Please include income from wages and salaries, remittances from family members living elsewhere, farming, and all other sources. 
below 1,000 € (1)
1,000 € up to under 1,500 €
1,500 € up to under 2,000 €
2,000 € up to under 2,500 €
2,500 € up to under 3,000 €
3,000 € up to under 3,500 € (2)
3,500 € up to under 4,000 € (3)
4,000 € up to under 4,500 € (4)
4,500 € up to under 5,000 € (5)
5,000 € up to under 6,250 € (6)
6,250 € up to under 7,500 € (7)
7,500 € up to under 8,750 € (8)
8,750 € up to under 10,000 € (9)
10,000 € up to under 12,500 € (10)
12,500 € and more (11)
Do not want to answer this question (20)





Q28 Do you usually have a certain amount of money left at the end of the month that you can put aside or into a savings account? 
No (0)
Yes (1)

Q29 Do you have a car? 
No (0)
Yes (1)

Q30 When you think about the last national election, which party did you vote?
Democratic Party (1)
Republican Party (2)
Others (3)
Did not vote (4)
Do not know (5)

Q31 On a scale from 1 to 7: On which of the political views that people might hold would you place yourself?  (1 indicates extremely liberal (left) and 7 indicates extremely conservative (right)). 
______ Political Ideology (1-7) 
Do not want to answer this question (8)

Q32 Are you born in your current country of residence?
No (0)
Yes (1)

Q33 In which industry do you work?
Not applicable (0)
Do not work currently (1)
Agriculture, Forestry and Fishing, Mining (2)
Construction and Manufacturing (3)
Transportation, Communications, Electric, Gas and Sanitary service (4)
Wholesale and Retail Trade (5)
Finance, Insurance and Real Estate (6)
Services (without health, social and educational services) (7)
Health services (8)
Educational services (9)
Social services (10)
Public Administration (11)

Q34 This is an attention filter. Please click “Approve” to go on with the survey.
Disapprove (1)
Approve (2)







Health and satisfaction 

Q35 What is your height?
______ cm 

Q36 What is your weight?
______ kg 

Q37 Do you smoke?
Yes (1)
No (2)

Q38 On how many days per week do you drink alcohol? 
Never (0)
1-2 days per week (1)
2-4 day per week (2)
4-6 days per week (3)
Daily (4)

Q39 On how many days per week do you eat meat? 
Never (0)
1-2 (1)
2-4 day per week (2)
4-6 days per week (3)
Daily (4)

Q40 On a scale of 1 to 7: How would you describe your current health? (1 indicates a very poor health state and 7 indicates excellent health) 
______ (1-7) 

Q41 On a scale of 1 to 7: How would you describe your satisfaction with your life in general? (1 indicates no satisfaction at all and 7 indicates complete satisfaction) 
______ (1-7) 

Q42 On a scale of 1 to 7: How would you describe your satisfaction with your current job position in general? (1 indicates no satisfaction at all and 7 indicates complete satisfaction) 
______ (1-7) 

Q43 Do you have close friends in your city or local community? 
No (0)
Yes (1)

Q44 This is an attention filter. Please click “Approve” to go on with the survey.
Disapprove (1)
Approve (2)





Trust, risk and concerns
 
Q45 On a scale of 1 to 7: How much do you trust the following institutions? (1 indicates no trust at all and 7 indicates complete trust) 
The armed forces ______(1-7)
The police ______(1-7)
The courts ______(1-7)
The government______(1-7)
Political parties______(1-7)
Parliament______(1-7)
The Civil Service______(1-7)
Universities______(1-7)
The European Union______(1-7)
The United Nations______(1-7)

Q46 On a scale of 1 to 7: How much do you trust governmental institutions, in general? (1 indicates very low trust and 7 indicates very high trust)?
______ (1-7) 

Q47 On a scale of 1 to 7: How much do you trust people from the following various groups? (1 indicates no trust at all and 7 indicates complete trust) 
Your family ______(1-7)
Your neighborhood ______(1-7)
People you know personally ______(1-7)
People you meet for the first time______(1-7)
People of another religion______(1-7)
People of another nationality______(1-7)

Q48 On a scale of 1 to 7: Would you say that most people can be trusted? (1 indicates no trust at all and 7 indicates complete trust) 
______ (1-7) 

Q49 On a scale of 1 to 7: How much are you concerned about the environment? (1 indicates almost no concerns and 7 indicates high concerns)
______ (1-7) 

Q50 On a scale of 1 to 7: How much are you concerned about your personal future health status? (1 indicates almost no concerns and 7 indicates high concerns)
______ (1-7) 

Q51 On a scale of 1 to 7: How much are you concerned about the future health status of your friends and relatives? (1 indicates almost no concerns and 7 indicates high concerns)
______ (1-7) 





Q52 On a scale from 1 to 7: Would you say that the free market is the best way to solve environmental and economic problems? (1 indicates no trust in the free market at all and 7 indicates complete trust) 
______ (1-7) 

Q53 On a scale of 1 to 7: How much are you willing to take risks? (1 indicates high risk aversion and 7 indicates no risk aversion at all) 
______ (1-7) 

Q54 On a scale of 1 to 7: How much freedom of choice and control you feel you have over the way your life turns out? (1 indicates almost no choice and 7 indicates a high level of choice) 
______ (1-7) 

Q55 On a scale of 1 to 7: For each of the following sources, please indicate to what extent you use it to obtain daily news and information? (1 indicates never and 7 indicates always)
Printed newspaper and magazines ______(1-7)
Online newspaper and magazines ______(1-7)
TV news ______(1-7)
Radio news______(1-7)
Social networks______(1-7)
Blogs______(1-7)
Podcast______(1-7)


Questions are based on:

German Socio-Economic Panel[footnoteRef:1]:  [1:  TNS Infratest Sozialforschung (2016). SOEP 2016 – Erhebungsinstrumente 2016 (Welle 33) des Soziooekonomischen Panels: Personenfragebogen, Stichproben A-L3. SOEP Survey Papers 345: Series A. Berlin: DIW/SOEP.] 


· Q28, Q29, Q38, Q39, Q40, Q41, Q42, Q53

World Value Survey[footnoteRef:2]: [2:  WORLD VALUES SURVEY Wave 6 2010-2014 OFFICIAL AGGREGATE v.20150418. World Values Survey Association (www.worldvaluessurvey.org).] 


· Q32, Q41, Q42, Q45, Q47, Q48, Q54, Q55

Carpiano and Fitterer[footnoteRef:3] , Poortinga, Steg and Vlek[footnoteRef:4]  and Franzen and Vogl[footnoteRef:5]: [3:  Carpiano, R. M., & Fitterer, L. M. (2014). Questions of trust in health research on social capital: what aspects of personal network social capital do they measure? Social Science & Medicine, 116, 225-234.]  [4:  Poortinga, W., Steg, L., & Vlek, C. (2004). Values, environmental concern, and environmental behavior: A study into household energy use. Environment and behavior, 36(1), 70-93.]  [5:  Franzen, A., & Vogl, D. (2013). Two decades of measuring environmental attitudes: A comparative analysis of 33 countries. Global Environmental Change, 23(5), 1001-1008.] 


· Q43, Q46, Q52


Appendix A2
Table A2: Descriptive statistics.
	
	N
	μ
	σ

	country
	5,385.000
	2.889
	1.386

	gender
	5,385.000
	0.505
	0.500

	age
	5,385.000
	46.676
	16.391

	yos
	5,385.000
	12.297
	4.989

	N1
	5,385.000
	0.789
	0.408

	N2
	5,385.000
	0.668
	0.471

	N3
	5,385.000
	0.683
	0.465

	N4
	5,385.000
	0.537
	0.499

	N5
	5,385.000
	0.615
	0.487

	N6
	5,385.000
	0.843
	0.364

	N7
	5,385.000
	0.864
	0.343

	N8
	5,385.000
	0.429
	0.495

	N9
	5,385.000
	0.425
	0.494

	N10
	5,385.000
	0.777
	0.416

	N11
	5,385.000
	0.301
	0.459

	N12
	5,385.000
	0.558
	0.497

	N13
	5,385.000
	0.651
	0.477

	N14
	5,385.000
	0.542
	0.498

	N15
	5,385.000
	0.460
	0.498

	city
	5,385.000
	3.124
	1.575

	married
	5,385.000
	0.480
	0.500

	noc
	5,385.000
	1.179
	1.250

	income
	5,385.000
	5.574
	3.241

	money_left
	5,385.000
	0.584
	0.493

	car
	5,385.000
	0.753
	0.431

	politics
	5,385.000
	3.945
	1.360

	native
	5,385.000
	0.904
	0.295

	weight
	5,385.000
	77.603
	19.720

	smoke
	5,385.000
	0.286
	0.452

	alcohol
	5,385.000
	1.949
	1.070

	meat
	5,385.000
	3.342
	1.110

	health
	5,385.000
	4.826
	1.315

	swb
	5,385.000
	4.882
	1.397

	job_satisfaction
	5,385.000
	4.552
	1.887

	friends
	5,385.000
	0.776
	0.417

	trust_ggen
	5,385.000
	3.490
	1.517

	trust_pgen
	5,385.000
	4.101
	1.322

	environment
	5,385.000
	4.940
	1.439

	health_concern
	5,385.000
	4.479
	1.570

	health_concernf
	5,385.000
	4.595
	1.505

	markets
	5,385.000
	3.958
	1.414

	risk
	5,385.000
	3.795
	1.435

	freedom
	5,385.000
	5.012
	1.374

	height
	5,385.000
	171.425
	9.661

	trustscore_inst
	5,385.000
	37.462
	12.162

	trustscore_priv
	5,385.000
	25.926
	6.493

	infoscore
	5,385.000
	23.866
	7.278

	N
	5,385.000
	0.609
	0.235

	NC1
	5,385.000
	0.755
	0.282

	NC2
	5,385.000
	0.745
	0.325

	NC3
	5,385.000
	0.535
	0.283

	NC4
	5,385.000
	0.429
	0.495

	NC5
	5,385.000
	0.501
	0.400

	bmi
	5,385.000
	26.307
	6.003




Appendix A3
Table A3: Weighted Logistic regression for different nudges, purely government campaigns.
	
	Nudges

	
	(1)
	(2)
	(3)

	
	N6
	N7
	N12

	
	
	
	

	GER
	-0.1174
	0.2246
	0.1425

	
	(0.134)
	(0.150)
	(0.106)

	DEN
	-0.1937
	-0.3489**
	-0.7671***

	
	(0.142)
	(0.152)
	(0.110)

	KOREA
	0.5840***
	0.8346***
	1.0059***

	
	(0.202)
	(0.203)
	(0.143)

	BE
	0.4903***
	-0.1235
	0.1593

	
	(0.147)
	(0.150)
	(0.107)

	Male
	-0.0466
	-0.2916***
	0.0055

	
	(0.095)
	(0.101)
	(0.070)

	age
	0.0143***
	0.0055
	-0.0003

	
	(0.004)
	(0.004)
	(0.003)

	yos
	-0.0144
	-0.0171*
	-0.0021

	
	(0.010)
	(0.010)
	(0.007)

	city
	0.0196
	0.0429
	0.0410*

	
	(0.028)
	(0.029)
	(0.021)

	Married
	0.0129
	-0.0165
	0.0803

	
	(0.101)
	(0.115)
	(0.080)

	noc
	-0.0234
	-0.0356
	0.0331

	
	(0.038)
	(0.041)
	(0.030)

	income
	0.0153
	0.0012
	-0.0137

	
	(0.016)
	(0.017)
	(0.012)

	Money left
	-0.0737
	-0.0466
	0.1540**

	
	(0.096)
	(0.100)
	(0.072)

	Car
	-0.1124
	-0.0665
	-0.0189

	
	(0.112)
	(0.135)
	(0.088)

	politics
	-0.0858***
	-0.0843**
	0.0011

	
	(0.032)
	(0.034)
	(0.024)

	Native
	-0.2225
	0.0223
	-0.1570

	
	(0.152)
	(0.175)
	(0.120)

	Smoke
	0.1135
	-0.0304
	-0.4912***

	
	(0.096)
	(0.103)
	(0.074)

	alcohol
	-0.1503***
	0.0038
	-0.0525

	
	(0.043)
	(0.048)
	(0.032)

	meat
	0.0588
	0.0829*
	-0.0045

	
	(0.045)
	(0.046)
	(0.033)

	health
	0.0077
	0.0506
	0.0730**

	
	(0.041)
	(0.043)
	(0.032)

	swb
	-0.0463
	-0.0538
	-0.0630*

	
	(0.044)
	(0.048)
	(0.034)

	job_satisfaction
	-0.0187
	0.0089
	-0.0129

	
	(0.026)
	(0.030)
	(0.021)

	Friends
	0.1015
	-0.1998*
	0.1067

	
	(0.107)
	(0.116)
	(0.081)

	trust_ggen
	-0.0086
	-0.0959**
	0.0132

	
	(0.042)
	(0.046)
	(0.032)

	trust_pgen
	-0.0791*
	-0.0898**
	-0.0254

	
	(0.043)
	(0.045)
	(0.034)

	environment
	0.1199***
	0.2334***
	0.1487***

	
	(0.033)
	(0.035)
	(0.024)

	health_concern
	0.0002
	-0.0007
	0.0504**

	
	(0.032)
	(0.033)
	(0.025)

	health_concernf
	0.0810**
	0.0855**
	0.0479*

	
	(0.034)
	(0.034)
	(0.024)

	markets
	-0.0269
	-0.0311
	-0.0732***

	
	(0.033)
	(0.036)
	(0.026)

	risk
	-0.0416
	-0.0219
	0.0270

	
	(0.034)
	(0.035)
	(0.024)

	freedom
	0.1262***
	0.0963**
	0.0329

	
	(0.034)
	(0.041)
	(0.028)

	trustscore_inst
	0.0230***
	0.0364***
	0.0198***

	
	(0.006)
	(0.006)
	(0.004)

	trustscore_priv
	-0.0008
	0.0132
	-0.0125*

	
	(0.010)
	(0.010)
	(0.007)

	infoscore
	0.0024
	0.0178**
	0.0159***

	
	(0.007)
	(0.008)
	(0.005)

	bmi
	0.0008
	-0.0081
	-0.0035

	
	(0.008)
	(0.008)
	(0.006)

	_cons
	0.0848
	-0.8500*
	-1.4624***

	
	(0.476)
	(0.487)
	(0.365)

	N
	5385
	5385
	5385

	adj. R2
	
	
	


Note: Regression use sample weights. Robust standard errors in parentheses. * p < 0.1, ** p < 0.05, *** p < 0.01.
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Table A4: Weighted Logistic regression for different nudges, information nudges, governmentally mandated.
	
	Nudges

	
	(1)
	(2)
	(3)

	
	N1
	N10
	N2

	
	
	
	

	GER
	-0.1105
	-0.2830**
	0.9746***

	
	(0.131)
	(0.122)
	(0.113)

	DEN
	-1.1406***
	-0.6356***
	0.0921

	
	(0.126)
	(0.125)
	(0.112)

	KOREA
	1.3397***
	1.4802***
	1.5418***

	
	(0.225)
	(0.240)
	(0.148)

	BE
	-0.4457***
	-0.0426
	0.5880***

	
	(0.129)
	(0.127)
	(0.109)

	Male
	-0.1733**
	-0.1548*
	0.0044

	
	(0.083)
	(0.081)
	(0.072)

	age
	-0.0046
	0.0083***
	-0.0023

	
	(0.003)
	(0.003)
	(0.003)

	yos
	-0.0065
	-0.0175**
	-0.0261***

	
	(0.009)
	(0.008)
	(0.007)

	city
	0.0450*
	0.0603**
	0.0168

	
	(0.027)
	(0.024)
	(0.023)

	Married
	0.0400
	-0.1292
	-0.0129

	
	(0.092)
	(0.092)
	(0.083)

	noc
	0.0169
	0.0156
	0.0045

	
	(0.035)
	(0.034)
	(0.031)

	income
	-0.0040
	0.0047
	0.0160

	
	(0.014)
	(0.014)
	(0.012)

	Money left
	0.0844
	0.1502*
	0.0071

	
	(0.085)
	(0.083)
	(0.076)

	Car
	-0.0055
	0.1182
	0.2345**

	
	(0.104)
	(0.106)
	(0.091)

	politics
	-0.0914***
	-0.0105
	0.0155

	
	(0.028)
	(0.028)
	(0.025)

	Native
	-0.2673**
	-0.2626*
	-0.1277

	
	(0.132)
	(0.135)
	(0.118)

	Smoke
	-0.2186**
	0.0535
	-0.0387

	
	(0.087)
	(0.089)
	(0.076)

	alcohol
	-0.0861**
	-0.1093***
	-0.0680**

	
	(0.036)
	(0.035)
	(0.032)

	meat
	-0.0442
	-0.0555
	-0.0502

	
	(0.040)
	(0.039)
	(0.035)

	health
	0.0056
	-0.0061
	-0.0531*

	
	(0.036)
	(0.037)
	(0.031)

	swb
	-0.0091
	-0.0321
	-0.0285

	
	(0.041)
	(0.039)
	(0.034)

	job_satisfaction
	-0.0035
	-0.0451*
	0.0299

	
	(0.023)
	(0.025)
	(0.022)

	Friends
	0.1410
	0.1408
	0.1714**

	
	(0.096)
	(0.095)
	(0.084)

	trust_ggen
	-0.0772**
	-0.0690*
	-0.0620*

	
	(0.036)
	(0.039)
	(0.033)

	trust_pgen
	-0.0363
	0.0077
	-0.0524

	
	(0.040)
	(0.039)
	(0.035)

	environment
	0.2098***
	0.1977***
	0.2047***

	
	(0.029)
	(0.027)
	(0.025)

	health_concern
	0.0274
	0.0132
	0.0382

	
	(0.029)
	(0.028)
	(0.025)

	health_concernf
	0.0352
	0.0765***
	0.0809***

	
	(0.030)
	(0.029)
	(0.026)

	markets
	-0.0572*
	-0.0855***
	-0.0581**

	
	(0.030)
	(0.030)
	(0.027)

	risk
	0.0294
	-0.0130
	-0.0016

	
	(0.028)
	(0.028)
	(0.024)

	freedom
	0.0150
	0.0658*
	0.0343

	
	(0.034)
	(0.034)
	(0.030)

	trustscore_inst
	0.0199***
	0.0205***
	0.0276***

	
	(0.005)
	(0.005)
	(0.004)

	trustscore_priv
	-0.0091
	-0.0121
	-0.0125

	
	(0.009)
	(0.008)
	(0.008)

	infoscore
	-0.0032
	0.0089
	0.0047

	
	(0.006)
	(0.006)
	(0.005)

	bmi
	0.0030
	0.0032
	0.0014

	
	(0.007)
	(0.008)
	(0.006)

	_cons
	1.3578***
	0.0196
	-1.1949***

	
	(0.433)
	(0.451)
	(0.392)

	N
	5385
	5385
	5385

	adj. R2
	
	
	


Note: Regression use sample weights. Robust standard errors in parentheses. * p < 0.1, ** p < 0.05, *** p < 0.01.

Appendix A5
Table A5: Weighted Logistic regression for different nudges, information nudges, default rules.
	
	Nudges

	
	(1)
	(2)
	(3)
	(4)
	(5)
	(6)

	
	N3
	N13
	N9
	N11
	N5
	N4

	
	
	
	
	
	
	

	GER
	0.1373
	0.1543
	0.4893***
	-0.0742
	0.1446
	-1.3056***

	
	(0.111)
	(0.111)
	(0.107)
	(0.121)
	(0.108)
	(0.111)

	DEN
	-0.3831***
	-0.4334***
	0.1378
	-0.7442***
	-0.1951*
	-0.6863***

	
	(0.113)
	(0.111)
	(0.111)
	(0.127)
	(0.108)
	(0.115)

	KOREA
	0.5522***
	0.6957***
	1.3303***
	1.4235***
	0.3102**
	-0.9635***

	
	(0.148)
	(0.149)
	(0.138)
	(0.151)
	(0.137)
	(0.144)

	BE
	0.3535***
	0.2626**
	0.2946***
	-0.3168***
	0.4754***
	-0.9798***

	
	(0.113)
	(0.110)
	(0.107)
	(0.121)
	(0.108)
	(0.111)

	Male
	-0.0937
	-0.0661
	0.0853
	0.1641**
	-0.2913***
	-0.0665

	
	(0.073)
	(0.071)
	(0.070)
	(0.079)
	(0.070)
	(0.068)

	age
	-0.0103***
	-0.0084***
	-0.0015
	-0.0092***
	-0.0024
	-0.0098***

	
	(0.003)
	(0.003)
	(0.003)
	(0.003)
	(0.002)
	(0.003)

	yos
	-0.0170**
	-0.0249***
	-0.0146**
	-0.0210***
	-0.0156**
	-0.0055

	
	(0.007)
	(0.007)
	(0.007)
	(0.008)
	(0.007)
	(0.008)

	city
	0.0005
	0.0016
	0.0084
	0.0172
	0.0430**
	0.0286

	
	(0.022)
	(0.023)
	(0.022)
	(0.024)
	(0.021)
	(0.022)

	Married
	0.0612
	0.0270
	-0.0884
	-0.1042
	0.0695
	0.1598**

	
	(0.083)
	(0.082)
	(0.081)
	(0.088)
	(0.081)
	(0.080)

	noc
	0.0601*
	0.0487
	0.0241
	0.0548
	0.0371
	0.0158

	
	(0.031)
	(0.030)
	(0.031)
	(0.034)
	(0.031)
	(0.031)

	income
	-0.0309**
	-0.0217*
	-0.0189
	-0.0204
	0.0079
	-0.0182

	
	(0.012)
	(0.012)
	(0.012)
	(0.013)
	(0.012)
	(0.012)

	Money left
	-0.0520
	-0.0712
	-0.0920
	-0.1064
	-0.0566
	-0.0338

	
	(0.077)
	(0.075)
	(0.073)
	(0.081)
	(0.074)
	(0.073)

	Car
	-0.0915
	-0.1411
	-0.0839
	0.1074
	0.1482*
	0.0907

	
	(0.093)
	(0.092)
	(0.086)
	(0.096)
	(0.088)
	(0.086)

	politics
	-0.0909***
	-0.0731***
	-0.0306
	0.0180
	-0.0268
	0.0189

	
	(0.025)
	(0.024)
	(0.024)
	(0.028)
	(0.024)
	(0.024)

	Native
	-0.0592
	-0.0634
	-0.1590
	-0.1129
	-0.3440***
	0.1122

	
	(0.123)
	(0.121)
	(0.119)
	(0.129)
	(0.127)
	(0.117)

	Smoke
	-0.0340
	-0.0128
	0.1030
	0.1178
	0.1259*
	0.0580

	
	(0.076)
	(0.076)
	(0.074)
	(0.082)
	(0.074)
	(0.074)

	alcohol
	-0.0312
	0.0011
	-0.0310
	-0.0357
	-0.1139***
	-0.0230

	
	(0.034)
	(0.033)
	(0.032)
	(0.036)
	(0.032)
	(0.033)

	meat
	-0.0912***
	-0.0681*
	-0.0541
	-0.0450
	-0.0822**
	0.0455

	
	(0.035)
	(0.035)
	(0.033)
	(0.039)
	(0.034)
	(0.034)

	health
	-0.0415
	0.0107
	-0.0043
	0.0440
	0.0132
	-0.0678**

	
	(0.034)
	(0.033)
	(0.031)
	(0.035)
	(0.031)
	(0.031)

	swb
	-0.0027
	-0.0284
	-0.0480
	-0.0552
	-0.0357
	0.0024

	
	(0.036)
	(0.036)
	(0.033)
	(0.037)
	(0.033)
	(0.033)

	job_satisfaction
	0.0280
	-0.0223
	0.0240
	-0.0002
	-0.0148
	-0.0015

	
	(0.021)
	(0.021)
	(0.022)
	(0.025)
	(0.022)
	(0.021)

	Friends
	0.1131
	0.0617
	0.0846
	0.1523*
	0.0631
	0.1210

	
	(0.084)
	(0.085)
	(0.083)
	(0.092)
	(0.082)
	(0.082)

	trust_ggen
	-0.0431
	-0.0326
	0.0486
	0.0560
	0.0101
	0.0118

	
	(0.030)
	(0.031)
	(0.030)
	(0.035)
	(0.032)
	(0.031)

	trust_pgen
	0.0060
	-0.0408
	0.0100
	-0.0039
	-0.0398
	-0.0749**

	
	(0.035)
	(0.035)
	(0.035)
	(0.040)
	(0.034)
	(0.034)

	environment
	0.2248***
	0.2509***
	0.1470***
	0.0610**
	0.1427***
	0.0675***

	
	(0.026)
	(0.025)
	(0.025)
	(0.029)
	(0.025)
	(0.025)

	health_concern
	-0.0244
	-0.0125
	0.0095
	-0.0249
	0.0409
	0.0062

	
	(0.026)
	(0.026)
	(0.026)
	(0.029)
	(0.026)
	(0.025)

	health_concernf
	0.0303
	0.0337
	0.0127
	0.0394
	0.0583**
	-0.0042

	
	(0.026)
	(0.025)
	(0.026)
	(0.030)
	(0.026)
	(0.026)

	markets
	-0.0338
	-0.0311
	0.0106
	0.0218
	-0.0870***
	-0.0589**

	
	(0.027)
	(0.026)
	(0.026)
	(0.031)
	(0.026)
	(0.026)

	risk
	-0.0037
	-0.0054
	-0.0153
	0.0318
	0.0997***
	0.0476**

	
	(0.025)
	(0.025)
	(0.024)
	(0.028)
	(0.024)
	(0.024)

	freedom
	0.0910***
	0.0590**
	0.0610**
	0.0562*
	0.0200
	0.0767***

	
	(0.029)
	(0.029)
	(0.028)
	(0.032)
	(0.029)
	(0.028)

	trustscore_inst
	0.0228***
	0.0214***
	0.0093**
	0.0088*
	0.0096**
	0.0134***

	
	(0.004)
	(0.004)
	(0.004)
	(0.005)
	(0.004)
	(0.004)

	trustscore_priv
	0.0006
	0.0121
	-0.0154**
	-0.0240***
	-0.0157**
	0.0212***

	
	(0.008)
	(0.007)
	(0.007)
	(0.009)
	(0.007)
	(0.007)

	infoscore
	-0.0026
	0.0020
	0.0143***
	0.0222***
	0.0116**
	0.0020

	
	(0.005)
	(0.006)
	(0.005)
	(0.006)
	(0.005)
	(0.005)

	bmi
	0.0032
	0.0052
	0.0020
	0.0103*
	0.0023
	0.0054

	
	(0.006)
	(0.006)
	(0.006)
	(0.006)
	(0.006)
	(0.006)

	_cons
	0.1904
	-0.3174
	-1.4112***
	-1.6812***
	0.0482
	-0.2759

	
	(0.375)
	(0.368)
	(0.372)
	(0.412)
	(0.362)
	(0.373)

	N
	5385
	5385
	5385
	5385
	5385
	5385

	adj. R2
	
	
	
	
	
	


Note: Regression use sample weights. Robust standard errors in parentheses. * p < 0.1, ** p < 0.05, *** p < 0.01.
.

Appendix A6
Table A6: Weighted Logistic regression for different nudges, subliminal ads.
	
	Nudges

	
	(1)

	
	N8

	
	

	GER
	0.4549***

	
	(0.112)

	DEN
	-0.2673**

	
	(0.116)

	KOREA
	1.5084***

	
	(0.147)

	BE
	0.7710***

	
	(0.109)

	Male
	-0.0538

	
	(0.071)

	age
	-0.0107***

	
	(0.003)

	yos
	-0.0276***

	
	(0.007)

	city
	0.0356

	
	(0.022)

	Married
	0.0739

	
	(0.084)

	noc
	0.0004

	
	(0.031)

	income
	-0.0178

	
	(0.012)

	Money left
	0.0991

	
	(0.074)

	Car
	0.0383

	
	(0.088)

	politics
	0.0400

	
	(0.025)

	Native
	-0.3688***

	
	(0.122)

	Smoke
	-0.3417***

	
	(0.078)

	alcohol
	-0.0151

	
	(0.034)

	meat
	-0.0575*

	
	(0.034)

	health
	0.0693**

	
	(0.032)

	swb
	0.0008

	
	(0.034)

	job_satisfaction
	-0.0482**

	
	(0.022)

	Friends
	0.2000**

	
	(0.086)

	trust_ggen
	-0.0080

	
	(0.032)

	trust_pgen
	-0.0260

	
	(0.035)

	environment
	0.0751***

	
	(0.025)

	health_concern
	0.0552**

	
	(0.026)

	health_concernf
	0.0541**

	
	(0.026)

	markets
	-0.0274

	
	(0.026)

	risk
	-0.0208

	
	(0.025)

	freedom
	0.0385

	
	(0.029)

	trustscore_inst
	0.0155***

	
	(0.004)

	trustscore_priv
	-0.0095

	
	(0.008)

	infoscore
	0.0130**

	
	(0.005)

	bmi
	-0.0052

	
	(0.006)

	_cons
	-1.0528***

	
	(0.383)

	N
	5385

	adj. R2
	


Note: Regression use sample weights. Robust standard errors in parentheses. * p < 0.1, ** p < 0.05, *** p < 0.01.



Appendix A7
Table A7: Weighted Logistic regression for different nudges, other mandates.
	
	Nudges

	
	(1)
	(2)

	
	N14
	N15

	
	
	

	GER
	0.8314***
	0.3999***

	
	(0.107)
	(0.111)

	DEN
	0.4031***
	-0.2458**

	
	(0.108)
	(0.113)

	KOREA
	0.1703
	-0.0832

	
	(0.139)
	(0.146)

	BE
	0.6497***
	0.4688***

	
	(0.107)
	(0.109)

	Male
	-0.2065***
	-0.3157***

	
	(0.068)
	(0.070)

	age
	0.0030
	-0.0071***

	
	(0.003)
	(0.003)

	yos
	-0.0076
	-0.0290***

	
	(0.007)
	(0.007)

	city
	0.0370*
	-0.0285

	
	(0.022)
	(0.023)

	Married
	0.1056
	0.0255

	
	(0.078)
	(0.082)

	noc
	0.1118***
	0.0349

	
	(0.030)
	(0.031)

	income
	-0.0009
	0.0092

	
	(0.011)
	(0.012)

	Money left
	0.0881
	-0.0848

	
	(0.071)
	(0.074)

	Car
	0.1235
	-0.0209

	
	(0.087)
	(0.088)

	politics
	-0.0065
	-0.0644***

	
	(0.024)
	(0.024)

	Native
	-0.2536**
	-0.3851***

	
	(0.114)
	(0.117)

	Smoke
	-0.1145
	0.0065

	
	(0.073)
	(0.076)

	alcohol
	-0.0267
	-0.0061

	
	(0.031)
	(0.033)

	meat
	-0.0793**
	-0.3510***

	
	(0.033)
	(0.035)

	health
	-0.0239
	0.0164

	
	(0.031)
	(0.033)

	swb
	0.0166
	-0.0695*

	
	(0.033)
	(0.036)

	job_satisfaction
	0.0075
	0.0186

	
	(0.022)
	(0.022)

	Friends
	-0.1953**
	0.1075

	
	(0.083)
	(0.087)

	trust_ggen
	-0.0095
	0.0123

	
	(0.032)
	(0.032)

	trust_pgen
	0.0038
	0.0116

	
	(0.033)
	(0.035)

	environment
	0.1547***
	0.2520***

	
	(0.024)
	(0.026)

	health_concern
	0.0167
	0.0585**

	
	(0.025)
	(0.026)

	health_concernf
	0.0292
	0.0117

	
	(0.025)
	(0.026)

	markets
	-0.1198***
	-0.0474*

	
	(0.026)
	(0.026)

	risk
	0.0313
	0.0172

	
	(0.024)
	(0.025)

	freedom
	-0.0264
	-0.0285

	
	(0.028)
	(0.030)

	trustscore_inst
	0.0088**
	0.0145***

	
	(0.004)
	(0.004)

	trustscore_priv
	0.0010
	0.0015

	
	(0.007)
	(0.008)

	infoscore
	0.0095*
	-0.0056

	
	(0.005)
	(0.005)

	bmi
	0.0088
	-0.0058

	
	(0.006)
	(0.006)

	_cons
	-1.1599***
	0.7996**

	
	(0.368)
	(0.386)

	N
	5385
	5385

	adj. R2
	
	


Note: Regression use sample weights. Robust standard errors in parentheses. * p < 0.1, ** p < 0.05, *** p < 0.01.



Appendix A8
Table A8: Samples and sampling in the different countries: Types of representativeness and methodology.
	
Country
	Data provider
	Sample year
	Unmodified
sample Size
	Representativeness
	Survey method
	Weighting method
	Sample
	Recruiting for the panel
	Census/Population
	Frame of the survey

	Australia
	Qualtrics
	2016
	1,001
	Online representative for gender, age, region and education
	CAWI
	Target
	Quota sampling
	Online
	21 mio internet users,
18+ years
	No frames

	Belgium
	GfK
	2017/2018
	1,002
	Online representative for gender, age, region and education
	CAWI
	No weighting
	Quota sampling
	Online
	10 mio internet users,
18+ years
	No frames

	Brazil
	Qualtrics
	2016
	1,000
	Online representative for gender, age, region and education
	CAWI
	Target
	Quota sampling
	Online
	93 mio internet users,
18+ years
	No frames

	Canada
	Qualtrics
	2016
	1,137
	Online representative for gender, age, region and education
	CAWI
	Target
	Quota sampling
	Online
	29.5 mio internet users,
18+ years
	No frames

	China
	Qualtrics
	2016
	985
	Online representative for gender, age, region and education
	CAWI
	Target
	Quota sampling
	Online
	533 mio internet users,
18+ years
	No frames

	Denmark
	Qualtrics
	2017/2018
	966
	Online representative for gender, age, region and education
	CAWI
	RIM
	Quota sampling
	Online
	5.4 mio internet users,
18+ years
	No frames

	Denmark
	GfK
	2015
	1,000
	F2f representative
for gender, age,
region
	CAWI
omnibus
	Target
	Quota
sampling
	Offline
	4.54 mio
internet users,
18+ years
	About consumer
goods (soft drinks,
coffee machines,
hearing aids) and
crossing the Great
Belt Bridge

	France
	GfK
	2015
	1,022
	F2f representative
for gender, age,
region
	CAWI
omnibus
	Target
	Quota
sampling
	Online
	41.05 mio
(population of
16–64 years)
	About views on the
Ukraine

	Germany
	Qualtrics
	2017/2018
	1,535
	Online representative for gender, age, region and education
	CAWI
	RIM
	Quota sampling
	Online
	55 mio internet users,
18+ years
	No frames

	Germany
	GfK
	2015
	1,012
	Online
representative for
gender, age, region
	CAWI
omnibus
	RIM
	Quota
sampling
	Offline and
online
	55.06 mio
internet users,
14+ years
	About views on the
economy

	Hungary
	GfK
	2015
	1,001
	F2f representative
for gender, age,
region
	CAWI
omnibus
	RIM
	Quota
sampling
	Offline
	7.35 mio,
15–69 years
	Ad hoc, no other
frames

	Italy
	GfK
	2015
	1,011
	Online
representative for
gender, age, region
	CAWI
omnibus
	No
weighting
	Quota
sampling
	Offline and
online
	35 mio internet
users, 18–64
years
	No frames

	Japan
	Qualtrics
	2016
	1005
	Online representative for gender, age, region and education
	CAWI
	Target
	Quota sampling
	Online
	99 mio internet users,
18+ years
	No frames

	Russia
	Qualtrics
	2016
	918
	Online representative for gender, age, region and education
	CAWI
	Target
	Quota sampling
	Online
	70 mio internet users,
18+ years
	No frames

	South Africa
	Qualtrics
	2016
	949
	Online representative for gender, age, region and education
	CAWI
	Target
	Quota sampling
	Online
	43.9  mio internet users,
18+ years
	No frames

	South-Korea
	Qualtrics
	2017/2018
	1,017
	Online representative for gender, age, region and education
	CAWI
	RIM
	Quota sampling
	Online
	43.9 mio internet users,
18+ years
	No frames

	South Korea
	Qualtrics
	2016
	932
	Online representative for gender, age, region and education
	CAWI
	Target
	Quota sampling
	Online
	11 mio internet users,
18+ years
	No frames

	UK
	GfK
	2015
	2,033
	F2f representative
for gender, age,
region
	CAWI
omnibus
	RIM
	Quota
sampling
	Online
	50.9 mio
internet users,
18+ years
	About saving and
spending habits

	USA
	Qualtrics
	2017/2018
	1,012
	Online representative for gender, age, region and education
	CAWI
	RIM
	Quota sampling
	Online
	272.4 mio internet users,
18+ years
	No frames



Appendix 9
Table A9: Weighted OLS regression for different nudge clusters.
	
	
	Clusters

	
	(1)
	(2)
	(3)
	(4)
	(5)
	(6)

	
	Overall Approval
	Government Campaigns
	Information nudges
	Default rules
	Subliminal ads
	Other mandates

	
	
	
	
	
	
	

	Male
	-0.0304***
	-0.0133***
	-0.0240***
	-0.0266***
	-0.0544***
	-0.0653***

	
	(0.003)
	(0.004)
	(0.005)
	(0.004)
	(0.008)
	(0.006)

	age
	-0.0002
	0.0008***
	0.0004***
	-0.0011***
	-0.0013***
	0.0009***

	
	(0.000)
	(0.000)
	(0.000)
	(0.000)
	(0.000)
	(0.000)

	Higher education
	-0.0108***
	0.0065
	-0.0022
	-0.0192***
	-0.0563***
	-0.0015

	
	(0.004)
	(0.005)
	(0.005)
	(0.005)
	(0.009)
	(0.007)

	Belgium
	-0.0720***
	-0.0508***
	-0.1186***
	-0.0780***
	-0.0090
	-0.0479**

	
	(0.012)
	(0.014)
	(0.016)
	(0.015)
	(0.026)
	(0.020)

	Brazil
	0.0908***
	0.0643***
	0.0427***
	0.1394***
	0.1392***
	0.0326*

	
	(0.009)
	(0.010)
	(0.011)
	(0.012)
	(0.023)
	(0.017)

	Canada
	-0.0218**
	-0.0137
	-0.0205
	0.0029
	-0.0756***
	-0.0829***

	
	(0.010)
	(0.012)
	(0.013)
	(0.013)
	(0.022)
	(0.017)

	China
	0.1578***
	0.0883***
	0.0799***
	0.2071***
	0.3974***
	0.1113***

	
	(0.009)
	(0.010)
	(0.011)
	(0.011)
	(0.020)
	(0.017)

	Japan
	-0.1419***
	-0.0841***
	-0.1485***
	-0.1158***
	-0.0710**
	-0.3320***

	
	(0.012)
	(0.016)
	(0.015)
	(0.016)
	(0.029)
	(0.024)

	Russia
	0.0118
	0.0737***
	0.0324**
	0.0228*
	-0.0406
	-0.1186***

	
	(0.010)
	(0.012)
	(0.017)
	(0.013)
	(0.030)
	(0.022)

	South Africa
	0.0618***
	0.0562***
	0.0257**
	0.0837***
	0.0708***
	0.0538***

	
	(0.009)
	(0.010)
	(0.011)
	(0.012)
	(0.024)
	(0.018)

	South Korea
	0.0403***
	0.0343***
	0.0567***
	0.0570***
	0.1989***
	-0.1050***

	
	(0.010)
	(0.011)
	(0.011)
	(0.012)
	(0.021)
	(0.017)

	Denmark
	-0.1829***
	-0.1703***
	-0.2395***
	-0.1466***
	-0.2597***
	-0.1875***

	
	(0.009)
	(0.011)
	(0.012)
	(0.012)
	(0.021)
	(0.016)

	France
	-0.0385***
	-0.0401***
	-0.0162
	-0.0644***
	-0.1089***
	0.0434***

	
	(0.009)
	(0.011)
	(0.012)
	(0.012)
	(0.023)
	(0.016)

	Germany
	-0.0709***
	-0.0652***
	-0.0712***
	-0.0879***
	-0.1042***
	-0.0109

	
	(0.009)
	(0.011)
	(0.012)
	(0.012)
	(0.022)
	(0.016)

	Hungary
	-0.1488***
	-0.1819***
	-0.1685***
	-0.1077***
	-0.1470***
	-0.1941***

	
	(0.011)
	(0.013)
	(0.014)
	(0.013)
	(0.023)
	(0.017)

	Italy
	0.0105
	0.0015
	-0.0246**
	0.0337***
	0.0382
	-0.0072

	
	(0.010)
	(0.012)
	(0.013)
	(0.013)
	(0.023)
	(0.017)

	United Kingdom
	-0.0217**
	-0.0350***
	0.0101
	-0.0398***
	-0.0445**
	0.0165

	
	(0.009)
	(0.010)
	(0.011)
	(0.011)
	(0.021)
	(0.015)

	USA
	-0.0847***
	-0.0625***
	-0.1090***
	-0.0524***
	-0.1494***
	-0.1464***

	
	(0.012)
	(0.014)
	(0.016)
	(0.015)
	(0.026)
	(0.021)

	2015/2016
	0.0000
	0.0000
	0.0000
	0.0000
	0.0000
	0.0000

	
	(.)
	(.)
	(.)
	(.)
	(.)
	(.)

	2017/2018
	-0.0142**
	-0.0250***
	-0.0070
	-0.0027
	-0.0042
	-0.0479***

	
	(0.006)
	(0.008)
	(0.008)
	(0.008)
	(0.013)
	(0.011)

	_cons
	0.7333***
	0.8129***
	0.8429***
	0.6870***
	0.6287***
	0.6402***

	
	(0.009)
	(0.010)
	(0.012)
	(0.011)
	(0.021)
	(0.016)

	N
	20501
	20501
	20501
	20501
	20501
	20501

	adj. R2
	0.148
	0.087
	0.089
	0.116
	0.089
	0.088


Note: Regressions use sample weights. Robust standard errors in parentheses. * p < 0.1, ** p < 0.05, *** p < 0.01.
Appendix A10
Figure A10: Nudge approval by gender.  
[image: ]
Note: White shading indicates average male approval


Appendix 11
Figure A11: Nudge approval among different time periods for South-Korea (K), Denmark (K) and Germany (G).
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